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Fame! Why do we want to live forever?
New book examines why fame is a motivating factor for some people, how that urge manifests itself in their lives, and the impact that it has on them
Look at Me!
The Fame Motive from Childhood to Death
by Orville Gilbert Brim
Cloth: 978-0-472-07070-1/ $65    Paper: 978-0-472-05070-3/ $25
Publication Date: October 2009
For four million adults in this country, fame is the most important life goal. Look at Me! is an entertaining, informative look at that goal: how the need for fame develops in childhood, expresses itself in adults and the impact the search (whether successful or failed) can have on the people who need it.
Author and researcher Orville Gilbert Brim tackles the nature of the fame motive; fame, money, and power; the source of fame; finding a path to fame; seven kinds of recognition; creating the audiences; making fame last; and the resulting damaged life. Look at Me! is the first book to examine the search for fame so comprehensively across people’s entire lifespans.

Brim has a long and distinguished career history, having served as the director of the MacArthur Foundation Research Network on Successful Midlife Development from 1989 to 2002 and as President of the Russell Sage Foundation from 1964 to 1972.  He also worked with the foundation in a variety of other capacities over the years, including as a Visiting Scholar and as a consultant to the Grant Foundation.  Other positions include presidency of the Foundation for Child Development and Interim President of the Social Science Research Council.
Look at Me! will be available for $25 in paperback. For interviews with the author, book cover art, an author photo, an author biography or other information, please contact Heather Newman (below) or see the press kit at www.press.umich.edu/mediakits. 
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