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New book on women who perform as men
Leader of ‘Man for a Day’ workshops explores gender-bending ‘drag king’ performance
Sex, Drag, and Male Roles
Investigating Gender as Performance
By Diane Torr and Stephen J. Bottoms
Cloth: 978-0-472-07102-9 / $70.00
Paper: 978-0-472-05102-1 / $26.95

Publication Date: October 2010
For nearly twenty years, performance artist Diane Torr has been teaching women how to dress and pass as men on city streets around the world. This cultural subterfuge has appealed to many, for different reasons: personal confidence building, sexual frisson, gender subversion, trans-curiosity, or just the appeal of disguise and role play. This book, part of the Critical Performances series, documents and contextualizes the development of Torr's internationally celebrated workshops, as well as her own ongoing experiments in performing gender play in theaters, galleries, and clubs. She has been one of the key pioneers of “drag king” performance. 

The book blends first-person memoir and commentary from Torr with critical reflections and contextualization from leading performance critic Stephen Bottoms, including a consideration of the long cultural history of female-to-male cross-dressing. The book concludes with Torr’s “Do It Yourself” guide to becoming a “Man for a Day.”
Diane Torr developed her cross-disciplinary art in the downtown New York art scene from 1976 to 2002. Now living in Scotland, Torr has earned an international reputation for her performances and gender transformation workshops (featured on HBO, BBC, and This American Life on NPR, among others). Her work is the focus of a feature film, Man for a Day. Stephen J. Bottoms is Wole Soyinka Professor of Drama and Theatre Studies at the University of Leeds.
Sex, Drag, and Male Roles will be available in October 2010. A press kit is posted at www.press.umich.edu/mediakits. For author interviews, please contact Heather Newman. 
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