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support by posting “likes” to the contribution of peers.
At a relatively slow pace and within a small group, participants can comfortably assimilate into their roles. This
makes all students better players during world politics
interactions.
All in all, interactions during the simulations can occur
face-to-face and on social networks, within and among
teams. The most common interaction process involves political teams composed of states or international organizations. It can also be easily extended to include nonstate
actors who may become central teams in some situations.
Hamas, Hezbollah, the Palestinian Liberation Organization (PLO), and the Palestinian Authority are illustrations
of such actors that we usually integrate in our simulations
on the Arab-Israel conflict.
The inclusion of media teams is a novel contribution
of all simulations addressed in this book. Surprisingly,
most simulations of world politics described in our literature review rarely integrate a media feature into the
simulation, let alone active media teams. The idea here
is to project the complexities of world politics to participants in simulations by introducing media professionals
who create products, add to the information density, and
shape the news agenda of the simulation.
The need to integrate media and politics in domestic
affairs has long been recognized and developed in the
concepts and theories of media management, rally around
the flag, embedded reporting in times of war, public diplomacy, and nation branding. The introduction of media
organs into world politics simulations is also a logical
step given the centrality of media reporting on crisis, conflict, and war and the recognition that specific patterns of
press coverage by different newspapers and media channels exist.

Traditionally the media channels perform roles that fulfill social and political functions (McQuail 1994; Naveh
2002). They (1) decide what the news is, set the political and public agendas, and inform the political actors,
leaders, and public opinion of relevant events and developments; (2) interpret the news and provide the context
through the process of framing; (3) create an atmosphere
and construct the mood for decision-makers to perform
and the public to react; (4) participate in mobilizing support for the country/nation; and (5) generate patriotism
in times of conflict and tension.
To understand the interaction between the media and
politics it is necessary to add two aspects that influence the
performance of the media in each political actor: (1) the
political regime of states, ranging between authoritarian
and democratic,13 and (2) the economic setting, ranging
from a state-controlled economy to a free market (Hallin
and Mancini 2004; Limor 2003). Together, these two aspects set the base for a variety of media contexts from free
uncensored press to limited and controlled media organs.
The technological platform should be taken into account as well, whether it is printed press, radio, television, or one of the new media channels.14 The journalistic
working process and the publications differ if the news is
distributed on paper, wireless on the web, or on mobile
devices.
Finally, political communication also deals with the relations between the decision-makers and the media. This
involves a twofold relation: (1) how the leaders accept, interpret, and perceive the news, and (2) how the decision-
makers and their professional aides use the media to
promote their cause, a process that is defined as media
management, or sometimes “spin.”15
How does the addition of media teams help promote

